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since 2005 the leading independent coaching-portal for sports-retailers in the german-speaking internet 
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where we come from..

based on a proven concept in

IT

Consumer Electronics

Pharma

Sport

>>
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sales training – next generation

The internet is our „vehicle“ for delivering brand and product 

informations directly to 

point of sale 

Support for vendors to 

bring the brand and 

product messages 

to the customer  

Since 2005 sportsella.com 

attests, that it is worth to 

train sellers with incentived 

trainings

>>
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Experienced 
product and sales -
experts develop the 
sportsella trainings

branche experts on sportsella

>>
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communication changes...

Easy Access 

Mobile Devices 

24/7 Availability

Blogs

Communities

youtube

VOIP

>> „Generation-Google“
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situation pos

often rudimentary skilled

not 100 % motivated

high fluctuation

less time

not willing to spend spare time

too many products to know

more technical products

out of date

bad image

...

Sales Stuff Situation:

...that‘s where sportsella.com starts acting ...

>>
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compact informations

>>
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... we bring information to the point, important technical facts, 
customers focus, selling arguments, handling objections...
                                                      
     ... without that marketing - „bla bla...“
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24/7 usability

we make training possible - at any time >>
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qualification to professionals

Motivation

effective trainings 

Incentives and Certification

All participants get a Certificate of Appreciation and 
participate at an Incentive Programm which includes 
prizes of recognization.

>>
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touchbuch.com 
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Textile Knowldege Mobile - www.touchbuch.com

As App for all browser based mobile phones. The 
touchbuch. More than 20 years of collected textile     
knowledge - on your fingertips

>>
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touchbuch.com - look & feel
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touchbuch.com integration
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>> www.touchbuch.com in sportsella trainings - integration
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who will you trust?

ispo certification - retail Initiative - 3 levels - registration online 
certifies Retailers and separates from discount

ispo = worldwide trust center for sporting goods retail

>> All busines is based on faith
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Supports individual responsibility

Professional placement of knowledge

Qualification, Certification

Creates faith

Communicates retail performance to customers

GBF ©sportsella 2011

summary

sales training – next generation>>
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win win Situation

With our activities and our initiatives we do support all players 
of the market. 

We believe that business can stabilize its position on the market 
only by professional competence and high-motivated sale 
professionals.

We strengthen the labels and we assure the quality of advice for 
the consumer. 

We know very well that the profession of a sales staff is more 
than only a “floorman”: it has a very high value!

Sales staff who train with sportsella are better, they are: 
sportsella.

>>
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sportsella expansion 

>> sportsella’s model can be quickly 
adapted to a wide range of markets.

As an early leader (since 2005) in
the field, we could offer a range of 
knowledge 

We offer a revenue option to partners 
they run sportsella in their country.

As an ispo-partner we are working on 
a partnership for country divisions, 
as a language speaking „sportsella 
headquarters“ 
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Our business model focuses an integration of a wide range of retailers, importers and manufacturers and will position 
sportsella to become an important player and infomediary. 

The early focus on integration in the currently very fragmented sporting goods market will create tremendous value and 
increase entry barriers for competitors. 

In Austria we are in cooperation with VSSÖ
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services

Join touchbuch.com and sportsella.com >>

- e-Learning
- Trainings
- Querys
- Trainers
- Reportings

Bookings avaliable for

- Materials
- Products
- Brands
- Banners
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www.touchbuch.com

We are part of a network of sports professionals that organize retail 
trainings -  s.p.o.r.t.net  -  we push your product-information to the 
P.O.S - Talk to us 
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final questions?

Partner:

>>
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Thank you!

Gerd Bittl-Fröhlich

Sportsella e.K.

Postfach 1234 

82327 Tutzing

www.sportsella.info

info@sportsella.de
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