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  –	
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  20,	
  2013	
  	
  

As	
  traceability	
  and	
  transparency	
  become	
  increasingly	
  important	
  in	
  
performance	
  sportswear,	
  for	
  some	
  natural	
  materials,	
  the	
  trail	
  leads	
  to	
  
the	
  farm.	
  Down,	
  which	
  is	
  a	
  highly	
  popular	
  performance	
  material,	
  raises	
  
a	
  specific	
  set	
  of	
  challenges	
  that	
  will	
  be	
  discussed	
  by	
  traceability	
  and	
  
cerGficaGon	
  experts.	
  	
  



ParGcipants	
  

•  Juliane	
  Hedderich,	
  Business	
  Manager	
  for	
  EDFA	
  

•  Nina	
  Jamal,	
  Vier	
  Pfoten	
  

•  Ines	
  Chucholowius,	
  media	
  &	
  communicaGon	
  manager	
  for	
  Traumpass	
  
•  moderator:	
  Sophie	
  Bramel,	
  Technical	
  Editor,	
  WSA	
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Traumpass  - 1974  founded as quality label 
- 2011  extended by animal welfare aspects  

Traumpass Fashion  - 2011  founded 
 focusing on garment and outdoor 

Both labels are audited by an accredited 3rd party certification body 

Ines Chucholowius 
Media and Communication; Traumpass 



More Humanity towards Animals 

Nina Jamal – FOUR PAWS International  
•  FOUR PAWS mission is to be the strong, global and independent 

voice for animals under human control.  
-  Creating sustainable solutions for animals in need  
-  Touching hearts, changing consumer behaviour  
-  Driving legal change  
-  Building powerful partnerships  

•  FOUR PAWS’ campaign to stop live-plucking and force-feeding is 
calling for a commitment to full and robust traceability of down 
within the industry. 

•  Nina Jamal 
 Competence Center Farm Animals and Nutrition  
 nina.jamal@vier-pfoten.org 



IntroducGon	
  
We	
  are	
  going	
  to	
  discuss	
  two	
  major	
  trends	
  in	
  performance	
  sportswear	
  and	
  consumer	
  
aTtudes	
  that	
  are	
  coming	
  together:	
  	
  

-­‐ Number	
  one	
  is:	
  the	
  prominence	
  of	
  natural	
  down	
  in	
  performance	
  sportswear.	
  	
  

-­‐ Number	
  two	
  is:	
  the	
  new	
  level	
  of	
  expectaGons	
  in	
  traceability	
  and	
  transparency	
  that	
  is	
  
emerging	
  in	
  consumer	
  aTtudes.	
  	
  

-­‐ While	
  traceability	
  and	
  transparency	
  are	
  fairly	
  easy	
  to	
  implement	
  in	
  syntheGcs,	
  animal	
  
welfare	
  brings	
  new	
  responsibiliGes	
  to	
  brands	
  and	
  was	
  not	
  part	
  of	
  the	
  picture	
  unGl	
  
recently	
  in	
  performance	
  sportswear.	
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QuesGon:	
  Is	
  there	
  a	
  relaGonship	
  between	
  how	
  the	
  animals	
  are	
  
raised	
  and	
  the	
  quality	
  of	
  the	
  down	
  produced?	
  	
  

Juliane	
  Hedderich,	
  EFDA:	
  Geese	
  and	
  ducks	
  are	
  mainly	
  bred	
  for	
  
their	
  meat	
  -­‐	
  their	
  feathers	
  and	
  down	
  are	
  welcome	
  as	
  an	
  animal	
  
by-­‐product.	
  How	
  the	
  animals	
  are	
  treated	
  has	
  a	
  direct	
  impact	
  on	
  
the	
  quality	
  of	
  both	
  the	
  meat	
  and	
  the	
  feathers	
  and	
  down.	
  Farmers	
  
will	
  not	
  be	
  able	
  to	
  sell	
  their	
  products	
  at	
  a	
  high	
  price	
  if	
  the	
  
animals	
  are	
  not	
  treated	
  well.	
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QuesGon:	
  How	
  have	
  consumer	
  expectaGons	
  evolved	
  over	
  Gme?	
  	
  

Ines	
  Chucholowius,	
  Traumpass:	
  In	
  1974,	
  when	
  Traumpass	
  began,	
  
the	
  key	
  criterion	
  for	
  consumers	
  was	
  quality.	
  With	
  the	
  rise	
  of	
  
environmental	
  movements,	
  such	
  as	
  LOHAS,	
  consumer	
  awareness	
  
has	
  risen	
  and	
  they	
  now	
  want	
  to	
  know	
  more	
  about	
  how	
  the	
  
products	
  they	
  buy	
  are	
  made.	
  Traumpass	
  has	
  evolved	
  to	
  address	
  
these	
  expectaGons	
  by	
  offering	
  not	
  only	
  a	
  quality	
  seal	
  but	
  also	
  a	
  
traceability	
  seal.	
  We	
  are	
  tracing	
  the	
  supply	
  chain	
  back	
  from	
  the	
  
manufacturer	
  of	
  the	
  product	
  (down	
  jackets	
  as	
  well	
  as	
  bedding	
  
items)	
  to	
  the	
  slaughterhouses	
  including	
  the	
  intermediate	
  steps	
  
of	
  traders,	
  wholesalers	
  etc.	
  We	
  are	
  working	
  on	
  a	
  comprehensive	
  
coverage	
  up	
  to	
  the	
  farms	
  which	
  -­‐	
  as	
  at	
  the	
  current	
  the	
  global	
  
situaGon	
  appears	
  -­‐	
  is	
  not	
  reliably	
  possible.	
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QuesGon:	
  Aeer	
  exposing	
  the	
  issue	
  of	
  live-­‐plucking	
  and	
  force-­‐
feeding,	
  Vier	
  Pfoten	
  has	
  now	
  set	
  up	
  a	
  cerGficaGon	
  programme.	
  
Can	
  you	
  give	
  us	
  short	
  overview	
  of	
  this	
  project?	
  	
  

Nina	
  Jamal,	
  Vier	
  Pfoten:	
  We	
  began	
  to	
  look	
  into	
  this	
  issue	
  when	
  
we	
  realized	
  that	
  current	
  cerGficaGon	
  systems	
  did	
  not	
  offer	
  
enough	
  guarantees	
  that	
  cerGfied	
  down	
  was	
  in	
  fact	
  specifically	
  
with	
  regards	
  to	
  live-­‐plucking	
  and	
  force-­‐feeding	
  free.	
  	
  

Our	
  cerGficaGon	
  process	
  starts	
  at	
  the	
  parent	
  farm	
  and	
  includes	
  
hatcheries,	
  breeding	
  farms,	
  slaughter	
  houses,	
  washing	
  faciliGes,	
  
factories	
  and	
  shops.	
  It	
  is	
  a	
  very	
  detailed	
  system	
  parGcularly	
  
regarding	
  the	
  number	
  of	
  safeguards	
  to	
  make	
  sure	
  that	
  every	
  
single	
  animal	
  is	
  tracked	
  from	
  beginning	
  to	
  end.	
  One	
  of	
  the	
  key	
  
features	
  of	
  our	
  traceability	
  system	
  is	
  that	
  no	
  parallel	
  producGon	
  
is	
  allowed.	
  At	
  all	
  stages,	
  each	
  farm	
  and	
  intermediary	
  must	
  fully	
  
commit	
  to	
  cruelty-­‐free	
  principles.	
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QuesGon:	
  How	
  reliable	
  are	
  current	
  European	
  norms?	
  	
  

Juliane	
  Hedderich:	
  Animal	
  husbandry	
  norms	
  are	
  not	
  the	
  same	
  
throughout	
  Europe.	
  There	
  are	
  a	
  number	
  of	
  differences,	
  but	
  we	
  
are	
  working	
  on	
  implemenGng	
  a	
  system	
  that	
  can	
  be	
  applied	
  on	
  a	
  
global	
  scale.	
  We	
  believe	
  it	
  is	
  important	
  to	
  take	
  into	
  account	
  all	
  
levels	
  of	
  quality,	
  in	
  the	
  low	
  and	
  mid	
  price	
  levels	
  as	
  well	
  as	
  the	
  
high	
  end	
  products.	
  If	
  we	
  want	
  to	
  improve	
  animal	
  welfare,	
  we	
  
need	
  to	
  have	
  a	
  global	
  cerGficate	
  that	
  covers	
  the	
  enGre	
  market.	
  	
  

Ines	
  Chucholowius:	
  Europe	
  produces	
  about	
  30	
  percent	
  of	
  down	
  
globally.	
  The	
  rest	
  is	
  produced	
  in	
  Asia,	
  where	
  the	
  laws	
  are	
  very	
  
different.	
  In	
  the	
  premium	
  market,	
  ambiGous	
  cerGficaGon	
  systems	
  
are	
  not	
  a	
  problem.	
  We	
  aim	
  to	
  create	
  a	
  programme	
  that	
  can	
  be	
  
applied	
  on	
  a	
  global	
  level	
  so	
  that	
  Europe	
  doesn’t	
  end	
  up	
  being	
  a	
  
“happy	
  island”.	
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Thank you 

Sophie Bramel  
Consultant Technical Editor 
World Sports Activewear (WSA) sportstextiles.com 
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