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STUDIO

TREND CONCEPT DESIGN STYLING
The 4-OPTIONS STUDIO is a creative and artistic office — established in
the Netherlands in 2001 - operating at an international level, with a

strong expertise in trend forecasting and product design.

We develop customized trend presentations to inspire and to inform
management, design, marketing/communication and sales department.
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STUDIO

TREND CONCEPT DESIGN STYLING

UP-TO-DATE MARKET INFORMATION
PERSONALIZED CONSULTANCY
CONFIDENTIALITY
LONG TERM RELATIONSHIPS

YOUR SUCCESS IS IN OUR BENEFIT
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EDUCATION

EYE ON FASHION - EYE ON INNOVATION

The 4-OPTIONS EDUCATION programme is based on the experiences of
our team within the international textile, fashion and design industry
combined with our professional expertise in matters of trend forecasting
and market study. We strongly believe that companies need to invest in
knowledge and therefore we offer a programme of education theory in
combination with personalized workshops.
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EDUCATION

EYE ON FASHION - EYE ON INNOVATION

EDUCATION PROGRAMME DEVELOPED BY 4-OPTIONS
2 X 720 THEORY SLIDES
2 X 36 HOURS THEORY & WORKSHOP
SUCCESSFUL CONNECTED TO COMPANIES & UNIVERSITIES
FINAL GOAL IDENTIFYING NEW OPPORTUNITIES FOR CREATIVE
PROCESSES AND INNOVATION
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ONNECTING

MATCH-MAKING & NETWORK-EVENT
Within 4-OPTIONS CONNECTING we create new possibilities for

collaborative partnerships between Asian industry and
Dutch designers.
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CONNECTING

MATCH-MAKING & NETWORK-EVENT

INTRODUCTION CREATIVES

TEXTILE - PATTERNS - APPAREL - ARTWORK - ACCESSORIES -
ILLUSTRATIONS - DESIGN - IMAGES - PRODUCTION - TYPOGRAPHY -
ARCHITECTURE - INTERIOR - MARKETING - WEBDESIGN - LECTURES
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2001 2004

EUROPE since 2001

2009

TIMELINE

2010 2011 2012 2013

The studio of 4-OPTIONS - established in the Netherlands - has been operating in EUROPE since 2001
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TIMELINE

2001 2004 2009 2010 2011 2012 2013

TAIWAN since 2004
The studio of 4-OPTIONS has been operating in TAIWAN since 2004
4-OPTlIONS rusrasse 4-0OPTIONS wenes 4-0OPTIONS

SEASONAL CONSULTANCY FOR FABRIC SUPPLIER SEMINAR 2014 ITTS - TAIPED
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TIMELINE

2004 2009 2010

ONLINE PORTFOLIO since 2009
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2013 2015 2015

2016

The studio of 4-OPTIONS has launched an ONLINE PORTFOLIO since 2009 to give a visual impression of the studio, team, projects and client:
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TIMELINE

2001 2009 2010 2011 2012 2013

CHINA since 2010
The studio of 4-OPTIONS has been operating in CHINA since 2010
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TIMELINE

2001 2004 2009 2010 2011 2012 2013 2015 2015 2016
SOCIAL MEDIA since 2011
The team of 4-OPTIONS keeps their clients informed by SOCIAL MEDIA - facebook & tumblr - since 2011
4-OPTIONS s 4_OPTIONS e 4_.OPTIONS s 4_OPTIONS

STUDIO 4-OPTIONS ON FACEBDOK AND TUMBLR

DO SOMETHING
TODAY THAT YOUR

FUTURE SELF WILL
THANK YOU FOR.

Bright Aqua seurom s
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TIMELINE

2001 2004 2009 2010 2011 2012 2013 2015 2015 2016

SOUTH KOREA since 2012
The studio of 4-OPTIONS has been networking in SOUTH KOREA since 2012
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TIMELINE

2001 2004 2009 2010 201 2012 2013 2015 2015 2016

EYE ON FASHION since 2013

The team of 4-OPTIONS has been presenting their EDUCATION programme/ EYE ON FASHION in Asia since 2013

4-.OPT'IQNS e 4-OP_TAIONS e 4-0OPTIONS =" 4-_OPTIONS "=

EDUCATION PROGRAMME DEVELOPED BY 4-OPTIONS EDUCATION PROGRAMME DEVELOPED BY 4-OPTIONS -OPTIONS EDUCATION EVEREST TEX 4-OPTIONS EDUCATION / WORKSHOP TRENDS
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TIMELINE

2001

2004 2009 2010 2011 2012 2013 2015 2015 2016
CONNECTING since 2015
The studio has been connecting professional creatives and companies within 4-OPTIONS CONNECTING since 2015
4-OPTIONS PENARNR4OPTIONS vEmedneE- 4-OPTIONS RIS - 4-OPTIONS o
0 ﬁ @o DEVELOPMENT IS INNOVATION
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TIMELINE

2001 2004 2009 2010 201 2012 2013 2015 2015 2016

EYE ON INNOVATION since 2015

The team of 4-OPTIONS has developed their EDUCATION programme/ EYE ON INNOVATION in 2015
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EDUCATION PROGRAMME DEVELOPED BY 4-OPTIONS EDUCATION MME DEVELOPED BY 4-OPTIONS EDUCATION FROGRAMME DEVELOPED OV 4-OPTIONS EDUCATION PROGRAMME DEVELOPED BY 4-OPTIONS

TNETSNIE INNOVATION
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TIMELINE

2001 2004 2009 2010 2011

JAPAN since 2016

The studio of 4-OPTIONS will be focussing on JAPAN starting from 2014
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SMART TEXTILES
FROM RESEARCH

TO PRODUCTS




history

PROTECTIVE CLOTHING

Some examples of protective clothing are:
space suits for astronauts, arctic clothing to
protect against exireme cold, stab protection
and bulletproof vests for military uniforms, heat
and radiation protection for fire fighter clothing
and molten metal protection for welders.

WWW.4-OPTIONS . NL momm



space explorafio
WWEIVA

vl | £
! /4

WWW.4-OPTIONS. NL



arctic expeditio
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iInnovation

TECHNICAL INFORMATION AND
PRODUCTION PROCESSES ARE
BEING ADAPTED INTO THE
TEXTILE INDUSTRY:
LEARN FROM THE PAST,
LIVE IN THE PRESENT AND
CREATE THE FUTURE.
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INNOVATION
CONNECTING

knowledge expertise input

of the about creative
market technology industry




iIndustry

INDUSTRY 4.0

Fourth Industrial Revolution - NOW

based on the use of cyber-physical sytems,
a huge number of devices connected to the physical
world will be able to exchange data with each other.
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industry

CONNECTIONS

can be made between

people people machines
to people to machines fo machines
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Internet of Things
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industry

2020

Internet of Things

4 S4 25+ 25+ 50
BILLION TRILLION MILLION BILLION TRILLION
connected revenue mobile embedded GBs of

people opportunity apps systems data
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data in cities - this is how we move

08:58 AMSTERDAM
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future of textiles

WEARABLE

Wearable electronics in textiles have been developed
with new technologies that provide added value to
the wearer. Classical electronic devices such as
conductors, integrated circuits, LEDs, and
conventional batteries are embedded into garments.
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future of textiles

Decreasing manufacturing costs of electronic components
as well as fabrics along with miniaturization of electronics is
expected to drive the smart fabric market over the forecast
period. Rising popularity of sophisticated gadgets with varied
technologically advanced functions is anticipated to drive

market demand. Components such actuators, controlling,
and sensor units are incorporated into these fabrics. Several
such fabrics have featured in sophisticated type of clothing,

particularly for fashion as well as for protection & safety.
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future of textiles

FIBRETRONICS

Creating electronic functions directly on textile fibres.
This can include either passive electronics such as
conductors and resistors or active components like
transistors, diodes, and solar cells. Using production

techniques fully compatible with textiles.
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smart textiles

European smart textile market
by end-use / 2012 - 2020

e architecture

e protection

e transportation

*« medical

e Sports
fashion
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smart textiles

European smart textile market
by end-use / 2012 - 2020

e architecture

e protection

e fransportation

« medical

e Sports
fashion

600.0

500.0

400.0

300.0

200.0

100.0

0.0

2020
USD Million

WWW.4-OPTIONS. NL o



development

CREATING AN APPROACH
FOR THE DESIGN OF
SMART TEXTILES IS ALMOST
A DESIGN PROCESS
IN ITSELF.

acknowledgment: Wearable Senses
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materials

NEW MATERIAL DEMANDS
NEW METHODS
AND
NEW METHODS FLING
A CHALLENGE
TO OLD CONVENTION

acknowledgment: Lawren Harris



Nemen introduces jimesagrcdible L.E.D. Jacket
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product development

As companies and organizations around the world look for ways
to solve a seemingly endless number of problems, we're seeing
unprecedented attention to design, and to designers, to provide
solutions. Creative techniques in design thinking are being adopt-
ed by people in fields that never previously considered design or
creative thinking. At the basis of design thinking stands the idea of
a user-centered approach, getting closer to the people who can
benefit from the innovative solutions that will (hopefully) result.

Is the field of design ready to enter its next stage...
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product development next stage

e knowledge of designers
e add metrics to design

e marketing budgets
diverted to design

e return to basics

« women will re-think

the system

world wide demand for
better design
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DON'T DELIVER
JUST A PRODUCT,

DELIVER A
SMART EXPERIENCE.




4-OPTIONS

STUDIO EDUCATION CONNECTING
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