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Synthetic Yarn Producer

Processor of POLYESTER and NYLON yarns

= Founded 1971

= World's Largest producer of 1" quality recycled
polyester yarns and fibres —~

= rPET yarn producer since 2006 RE P@E VE

« Sales Revenue: $700 million*
 Number of Employees: 2500*

Unifi is well known around the world for its expertise in

*Based on Fiscal Year 2014



What is Sustainability

Lowell Center for Sustainable Production

"Sustainable Production is the creation of goods and
services using processes and systems that are:

* non-poliuting

« conserving of energy and natural resources

« economically efficient

- safe and healthful for workers, communities, and
consumers

- socially and creatively rewarding for all working
people.”

hitp://www.uml.edu/centers/LCSP/

RE P@E V E Meets These criteria



http://www.uml.edu/centers/LCSP/

Paris Climate Conference
COP 21 -12/2015

Delivering a universal climate change agreement:
A pledge by 195 countries to reduce Green House

-

PARISZO1 5 Gas (GHG) emissions that keeps a global
COP21-CMP11 Temperature rise under 2° C by the end of the
century

“First generation to really become aware of the problem, yet the last
generation that can deal with it!”

“There is no Plan B, no Planet B!”

Laurent Fabius, France Foreign Secretary

www.cop21paris.org
www.cop21.gouv.fr



Top 3 of 10 actions we can

do every day
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: GLOBAL ACTION
/-) FOR PEDPLE AND PLANET

Turn off the light when leaving a room

30 minutes’ unnecessary lighting per day amounts to S days’
continuous lighting after one year.

Do not waste water

‘water resources are becoming scarce. A dripping tap wastes up to
120 litres per day and a leaking toilet flush up to 1000 litres per day.

Recycle waste and use fewer disposable products

Each year, waste incineration produces the same amount of CO,
emissions as 2.3 million cars and wastes natural resources, which
must be extracted and processed, also emitting CO,.




Global Population

Between now and the 215t century,
Global Population

(in billions)
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Global population is
expected to increase

from 6.9 billion to
more than 9 billion.




Old vs. New Consumer

OLD CONSUMERS VS.NEW CONSUMERS

Lowest price Total value

Waiting for solutions Creating their own solutions

Asks, “What's in it for me?” Asks, “What'’s in it for we?"

Seeking more stuff Seeking meaningful experiences

Trusts marketing messages
on front of the box

Looks at ingredients
on back of the box

Active co-creators of content,
products and experiences

Passive recipient of
brand communications

©2011 BBMG



Green is Now Mainstream

Perception Reality
oy T NI R
O
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70% of consumers are “green consumers” - they think it is
important to purchase products made out of recycled materials.

Source: Automotive Interiors Omnibus Research, March 2014, Ogilvy Public Relations



Brand Partnerships with

adidas

Objective: Adidas to replace virgin polyester with rPET by 2020



Brand Partnerships with

Sustainable Causes

RAW

FOR THE OCEANS

DENIM FROM RECYCLED OCEAN PLASTIC

PAs G-STARRAW  &BIONIC

WAE WITH BIONIC YARN
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‘ More sustalnable f‘

CONSC \OuUSs*
f‘O\l ECTION

e

CONSCIOUS*

READ MORE ON
HM.COM/CONSClOUS

*60% RECYCLED POLYESTER
" POST-CONSUMER WASTE

Brand Commitments




. Global Textiles Fiber Market
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Global rPET End Use

Application Trends

il

2008 2009
B Fibre
B Bottles- Non Food Contact
M Strapping
Others

2010 2011 2012

Bottles- Food Contact
B PET Sheet
B Moulding / Engineering Resins

Source: PCI PET Packaging, Resin & Recycling



Capacity Growth in
Polyester Staple Fibers

China
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Source: PCI Fibers



52% = EU recycling rate for plastic bottles’
BUT...

67% = consumers would recycle more

plastic bottles if they knew they could be
used to make cool, quality products?

Message to Brands and Retailers:
By Using & Branding REPREVE polyester fabric,
together, We Can Make a Difference

I Petcor. 2014 Report on Postconsumer PET Container Recycling Activity (released October 19,
2014) From http://www.petcor.org

2Automotive Interiors Omnibus Research, March 2014, Ogilvy Public Relations



http://www.napcor.com2/
http://www.napcor.com2/

The Transformation

“Made Because We Recycle”
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Bottles & Fiber Waste Bottle Flakes PCR Chips Repreve Fiber
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Repreve Recycling Center

REPEVE

RECYCLING CEWTER

35




What is REPREVE

REPQEVE

Video available on Repreve You Tube channel
https://www.youtube.com/watch?v=YqzL6ttn988
Or www.youtube.com/repreverecycled




—~ : Quality Fiber
RE P@E VE

Made 100% from recycled materials, including
post-consumer PET bottles & post-industrial fiber waste

« Consistent 15t Grade Quality, engineered to meet to
virgin standards

* Drop-in replacement

* Fiberprint~ Traceable

= Proprietary tfraceability system

P
U[TRUST @

= Carrying through from chip to fibre to fabric 1o garment e rmoouers.
« Certified for 100% recycled content E5iHfion.
+ OekoTex 100 certified /g

CONTENT CLAIMS.

» Available Globally

HEALTH AND SAFETY.

19



R E P@E VE Eco Assessment

j In comparison to virgin polyester, Repreve’ reduces energy
l and water consumption, and greenhouse gas emissions
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= Virgin Natural Polyester

" Repreve Natural Polyester

Percentage Consumed/Emitted

0
Energy Water GHG Based on 2014 published and internal
Consumption Consumption Emissions data specific to the Repreve brand
(MJ/kg) (Ukg) (Kg CO4/kg) for textured polyester yarn
Source: Edl’t]:lS]:llft \(\

Building pathways to sustainability
www.earthshift.com



Staple
Polyester
Fiber

Polyester
Filament
Yarn

®

PC
Polyester
Chip

One Brand Many Options

Nylon
Filament
Yarn



Continued Growth

Repreve Recycling Center Expansion

42 MILLION /72 MILLION
POUNDS/YEAR POUNDS/YEAR

S
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Investment OCT 2016 100 MILLION
POUNDS/YEAR




Our Innovations

Innovations Description

REP@EVE RECYCLED POLYESTER AND
“’ NYLON

1 PO®D® @&«

Sorbtek MOISTURE MANAGEMENT

®DTE
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Our Innovations

eln hi b |t FLAME RETARDANT

flame retardant yamn

o H@=@odM

augusta NATURAL FIBRE TOUCH AND
natural touch yarns by unifi FEEL

et ®E®
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Our Innovations

reftexx STRETCH

stretch yams by unifi

Woterwive:  WATERLESS DYEING

THE
GREENER

COLOR

’ -_—
_— = . - .
? “ REPQEVE Sorbtek rcftexx augusta A utton-like
" ~ moisture management yarns by unifi stretch yams by unifi natural touchyams byunifi @ TECHNOLOGY
=
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REPREVE is Versatile

UNIril.

REPREVE can be readily found in a variety of end uses, including:

* Apparel/Uniforms = e Automotive
* Intimate Apparel - . Bedding

* Hosiery/Socks Furnishing
* Napery sl ° Industrial

* Swimwear K‘\‘ * Medical

* Sewing Thread « Military

®BE



REPREVE HELPS ) . o ..INTO YOUR
TURN RECYCLED : : e FAVORITE, NEW

PLASTIC BOTTLES... Xy PARADOX APPAREL

Partnering with Major Brands

27



REPQEVE

GROWTH OF A BRAND
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REPQEVE

INTO YOUR FAVORITE VOLCOM SHORTS.
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IT’S BEYOND COOL. .. IT’S RECYCLING.

REPQEVE




REPREVE HELPS OTHER BRANDS
TELL A GREAT ECO-STORY.

REPQEVE

IT'S WHAT’S IN IT”

Repreve is what’s in it... that makes products relevant to eco-conscious consumers. The participation of hundreds of global brands has built
awareness of the Repreve brand with consumers. Brands are using Repreve to tell an eco-friendly story — and to enhance their own eco-image.

Less than 30% of
plastic bottles are

recycled in
We can do

with no sacrifice in style
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auiksnver P2

Ride the wave. Surf brand
Quiksilver is making men’s
boardshorts green with
Repreve, for this over-
the-top, eco-conscious
consumer,

)1

Bottles
Recycled

Kick in the pants. Reinvented
with Repreve, this iconic khaki
brand now wears a separate
Repreve tag so shoppers see
the difference.

Bottles
Recycled

Teeny weeny impact.

Style and substance coexist
in Vitamin A swimwear with
Repreve recycled nylon,
made from nylon fibers

we reclaim.

Made from recycied nyion.

Eco-interior. Take a seat in any
Ford Focus Electric or Fusion
model with cloth seats—the
sustainable fabric is made from
Repreve.

f)4

Bottles
Recycled

Wear what you believe.
Life Khaki by Haggar
reinvents Dad's pants

in four fits. With the
eco-benefits of Repreve.

Bottles
Recycled

Storytelling tees.
Youth-oriented, action sports
brand Volcom includes our
eco-story on the inside neck
label of its V.Cological series.

7 Bottles
Recycled

Eco-chic designer.

Lauren Conrad put her unique
stamp on the BlueAvocado
XO(eco)™ collection of
accessories made with Repreve.

Up to
3 Bottles
Recycled

Cutie and the beach.

Girls who ride will be
saving the planet in bright
boardshorts... made
beach-friendlier with
Repreve.

Bottles
Recycled

Fans of the planet. NFL replica
jerseys are now made with
Repreve recycled fiber... so fans
can get into the environmental
action.

)2

Bottles 30
Recycled



Conclusions

« Sustainability is not a fad

* Anything you do in virgin today, can
oe made using recycled Repreve®
fibers tomorrow

» Using recycled products is an
iInvaluable asset tor any mill, brand or
retailer

* Infegrating the philosophy into the
company is a must




REPQEVE
Thank You

www.repreve.com




